
Discernimento e presenca da Vida Religiosa 
Consagrada nas Midias Socialis 

9/12/2025 Sample Footer Text 1
Sr. Nina Krapić



Why social 
media matters? 
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Reuters DNR 
2025
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Who matters on 
social media?
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Media - 4th Pillar of Power
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Entratainment Information Education 

Gatekeepers
Who is a 
journalist? 
Who is the 
source? 



„Hybrid Media System”

• Blend of traditional and digital media forms

• Social media influence how news is produced and consumed. 
Challenging the economic sustainability in media: audiences and 
advertisers. 

• Journalistic standards – „attention economy” (Franck 2019). 

• De-professionalization of journalism; accuracy, quality, declining 
standards

• „Newsfluencers” (Hugo Decrypte)

• Podcasters 
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How does this 
affect the reality 
of consecrated 
life? 
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Public discourse 
(conversations, 

expressions, 
narratives) 

Image 

Behaviour of 
poeple towards 

religious life



Identity and image 
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IDENTITY 

Who am I?

IMAGE

What do people see?



How is image created? 

• Institutional communication 

• Leader

• Every member - ambassadors

• Service/Products

• Famous individuals 

• What others say: media and influential individuals 

• Associations, memories, experience 
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Framing 

• Schemata of interpretation 
(Goffman, 1974)

• The process by which a 
communication source constructs 
and defines people/events/issues 
for his audience. (Nelson et al, 
1997)

• This happens through „persistent 
patterns of cognition, 
interpretation and presentation, 
of selection, emphasis, and 
exclusion, by which symbol-
handlers routinely organize 
discourse” (Gitlin, 1980) 
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Framing in legacy media
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Trends 
Pop politics and Pope religion: 

The Rise of „Authentic” Political and Religious stars 
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Language & Style

• A style one uses to construct his ideas is equally relevant as ideas 
themselves (Vuković & Krapić 2025)

• Personalized style 

• Celebrity Style

• Authenticity 

• Populism (expression of content and style)

• Self – scandalization 
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• Anti- institutional age

• Family patterns distrupted 

•  Personalization: increased media 
interest in people and leaders and their 
personal characteristics, often at the 
expense communities and programs 
they represent. - Members use 
personal cues to communicate to the 
media and audiences.  Increased 
interes about the private life “man 
behing the suit” – Rise of a private 
persona.
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Personalization 



Pop Culture 
• popular among  a majority of people”, in contrast to high 

culture which primarily engages an “elite” minority. 

• Podcasts, social media, music, dance… tool to mobilize and 
engage the people 

• engaging with social media can create and preserve affective 
bonds, like the relationships between celebrities and their 
fans

• Avoiding gatekeepers 
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Celebritization & 
Celebrification 

• Personalization + Pop culture - 
“societal and cultural changes implied 
by celebrity” (Driessens, 2013, p. 
643). 

• Three main indicators of the 
celebritization of society: 
"democratization," "diversification," 
and "migration" (Driessens, 2013: 
643). 

• hyperproduction of celebrities 

• Celebrity style: adopting behaviour, 
media when the media draws from 
entertainment discourse to report 
(Street, 2018, p. 3) 
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Internet personalities 
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• 161, 5 mil. 

• 156,4 mil.

• In the social media environment, 
influencers have emerged as a new form 

of celebrity. 

• Unlike traditional celebrities, influencers 
do not depend on industry gatekeepers 

or mainstream media. Instead, they 
achieve fame independently, creating 

their digital persona, content, audience, 
and community.

9
/12/2025

18



What does this mean 
for religious life? 

• Hybrid image creation (traditional 
media, cinema… social) 

• Personalization

• Engaging with popular culture 

• Hyperproduction of Catholic 
Celebrities 
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Catholic 
Celebrities: 

the 
beginning
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Reality shows and talent shows 
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Today 
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Catholic influencers? 
✓Who is communicating Catholicism and 

the Catholic Church? 

✓Who is creating the image of consecrated 
life? 

✓Shifting authority (Campbell 2007) 
Orthopraxy

✓Celebrities, consecrated, lay, sportsman, 
ordinary people online…

✓Language: Institutional; the Church  and 
politics: distant, archaic and “boring” (it 
takes effort to understand) 
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✓Celebrity catholic

✓Catholic celebrity 



Celebrity Catholics 
and Catholic 
celebrities 

• Religion+ Pop culture + 
personalization

• Involvement in traditional 
and digital media outside of 
the ”conventional” formats. 

• Film, TV shows, music 
(worship music), podcast, 
social media, apps… 

• Celebrity friends

• Closeness to followers as if 
they were fans
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Stepping outside of traditional 
Papal frame. 



Pop culture meets religion  
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APPS AND 
PODCASTS 
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Entertainment - 
pop religion in 
social media  
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Le me entertain you… 
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Gym Bros – fitness influencers 
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Pet Trends
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The rise of Catholic Celebrities… 
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Religious Persona Private Persona Celebrity



Ordinariness & 
Authenticity 

• The essence of celebrity has evolved 
from the idea of an unreachable 
superstar to the understanding that 
celebrities can also be “normal”, 
everyday individuals who share 
similarities with ordinary people, 
and therefore can understand their 
problems.

• Television – reality tv – talent shows 
- social media 

• Authenticity, personality, 
ordinariness and informality, have 
become crucial attributes of a 
celebrity. 

• Para-social relationships. 
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Authenticity 

• Construction (social construct) of 
authenticity means creating the 
impression that someone is “real”, 
“remains true to himself or herself” 
(Luebke, 2021, p. 636). 

• The best tool to create the notion of 
authenticity and cultivate closeness is 
social media (Dumitrica, 2014; Enli, 2015; 
Enli & Rosenberg, 2018; Manning et al., 
2017), people perceive it as more 
authentic. This dynamic is particularly 
significant when it comes to mobilizing 
younger audiences – greater trust. 
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How to construct the 
perception of authenticity? 

• Consistency (same in all the 
contexts, private and 
professional) 

• Intimacy (personal photos, 
information, autobiography, 
feelings, emotions, exposing 
the family…)

• Ordinariness (imperfection, 
mistakes, amateurism: selfie)

• Immediacy (spontaneity, fast 
replying, interaction, live video, 
colloquial language). (Luebke 
2022, Enli 2025)
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Authenticity

• Incorporatimg religious discourse 
positions influencers as a relatable and 
morally grounded, strengthening their 
connection to followers (Vuković & 
Krapić 2025) 
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Populist style 

• „the people” as a constructed entity

• “the people” is a concept that is often constructed through moral 
values, representing the virtuous segment of society

• Vs. „the elite” 

• Style is crucial for success of these messages 

• Populist influencers frequently select media forms that are not 
explicitly religious, thereby intertwining religion with entertainment. 
In doing so, they cultivate fame, based more on their style and 
performance than on their religious knowledge, and become “quasi-
celebrities”.

9/12/2025 Sample Footer Text 42



Populist style
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- often cultivating audiences around cultural and doctrinal conflicts 
- Us vs. them – inside or outside of the Church 
- War-terminology



Self - Scandalization 

• Church representatives may deliberately transgress 
common communicative standards typically 
associated with the discourse of representatives of 
the Catholic Church (Krapić 2025)

• One of the primary objectives of self-scandalization 
is to capture attention and consequently mobilize 
audiences (Haller, 2015), making it a potentially 
effective strategy within the attention-driven 
environment of social media.

• Transgression in order to appear more authentic, 
“just like us”, relatable, and less “institutional” and 
“cool” 

• This strategy effectively serves influencers seeking 
to position themselves as representatives of “the 
people” while constructing an anti-elitist personal 
brand. 
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• Given that celebrities inherently draw public attention, the style and 
themes that celebrity (populist) influencers promote on social media can 
often enter mainstream media, feeding journalism hungry for 
sensationalism

• Amplification of emphasized reality via traditional media 
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FANDOM 

• Religious, clergy and lay faithful 
become stars, religion becomes 
a series of spectacles and the 
believers become spectators 
(Street 2004). 

• Fans become particularly 
attached to certain 
programmes or stars within the 
context of a relatively heavy 
media use’ (Abercrombie and 
Longhurst, 1998: 138)
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Critique

• God often becomes “vague and subordinate,” while the preacher assumes the 
central role—ultimately becoming the object of worship, whether intentionally 
or not (Postman 1987). 

• Style takes precedence over expertise and the hierarchical authority. 

• Oversimplification of complex issues and the trivialization of faith that can result 
from this approach.

• Street (2004) raises questions of representation, it appears that skilled 
communicators who perform better: have a better style, exude authenticity and 
credibility, possess aesthetics and attractiveness become representatives of 
their communities. Person with no experience or reference can rise to position of 
power and representation. 

• Image spill-over effect 
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Advantages
• Type of testimony updated for the digital age

• Entering the pop culture, we can find out what really motivates people for the choices they 
made; to see the human behind the suit, to see that they are “one of us”. (Street 2004)

• Young people’s contradiction: ‘just like us’, fallible and capable of having ‘fun’ but at the same 
time they also need to be responsible, judicious and worthy of respect” ( p.102). Manning et. al 
(2017)  found that 

• Followers are "new parishioners" because the number of people watching and commenting on 
their videos far exceeds the number of the faithful attending traditional sermons (Fuente-Cobo, 
Gutierrez de Cabiedes et al., 2023, p. 78). 

• Golan, Morehouse, and English (2021) demonstrate that Christian influencers, due to their 
personal witness cultivate relationships with large audiences, they don’t just talk but 
demonstrate the process,  primarily because they are perceived as authentic. 

• Personal stories and emotional connections surpass programs, structural approaches and 
ideologies. In this paradigm, the religious persona, his/her authenticity, and ability to resonate on 
a personal level become crucial.
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Reality… the most powerful network 
in the world
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Meanwhile in 
real life… 

9/12/2025 Sample Footer Text 50

The power to change the 
narratives about the margins.
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sisters@spc.va



Conclusion

• Platforms are not merely tools for 
communication but arenas for performance, 
where the spectacle of the religious persona’s 
personal life becomes a strategic asset.

• It is not inherently good or bad. 

• Meaningful content, synodal image creation, 
that will spill over to all the representativrs of 
the same reality. 

• Responsabilty
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Perormance 

Personal 
brand

Congregation 

All religious

The Church



Thank you for your
attention

• sisters@spc.va

• nina.krapic@spc.va
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